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COURSE OVERVIEW

INTRODUCTION

Lazada Sponsored Solutions (LSS) will help to make
selling and reaching to customers easier. All you need
to do is utilize the available tools and be ready to see
changes to your store.

WHAT YOU’LL LEARN

1. The overview and steps to set up new campaign
using the New Product Launcher (NPL)

2. The overview and steps to set up your products
for to be visible on Sponsored Discovery

3. The overview and steps to activate Sponsored
Affiliate

© Lazada South East Asia Pte Ltd, [2022] . Lazada University



TABLE OF
CONTENTS

© Lazada South East Asia Pte Ltd, [2022]

01

Overview: Sponsored
Solution

03

About Sponsored
Discovery

05

Prepaid solution:
Sponsored Discovery
and NPL

02

About New Product
Launcher (NPL)

04

About Sponsored
Affiliate

06

Appendix

. Lazada University



OVERVIEW: SPONSORED SOLUTION

Easy tools to help you cut through competition, drive traffic and sales to your store

SPONSORED SOLUTION
S s oo LY s O - o SR & S e R B
New Product Launcher Sponsored Discovery W Sponsored Affiliate

How it works: Promote your new products : O  How it works: Via 2 types of placements O How it works: Reach customers through
(created within past 90 days) via: Home o (Sponsored Search or Sponsored Products) & affiliate partners, price comparison sites,
page ‘For You’ and My Orders ‘To Review’ sl s cashback apps, top apps and websites and
page (Exclusive placement). ! O How to see ad: Auction model, ads with D in-app placements.

: highest score* will appear on the top of the :
How to see ad: Auction model, ads with o PAge. (*Refer to page 32 for Appendix) : : O How to see ad: Visitors click affiliate links
highest score* will appear on the top of the i : 2 and landed on Lazada websites.
PAQGE. (*Refer to page 32 for Appendix) i1 O Cost: Cost-per-click model, seller only pay if : :

: - a customer clicks the ad. : : U Cost: Pay-per-sale model, seller only pay
Cost: Cost-per-click model, seller only pay if : : 2 after buyer purchased from seller’s store.
a customer clicks the ad. Pl Top up: Prepaid mode ;i

".‘ : ".‘ O  Top up: Postpaid mode
Top up: Prepaid mode RS Y
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ABOUT NEW PRODUCT LAUNCHER

Launch pad for new products
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Launcher
1’ UMobile 4G 4:25 PM @ 35% %)
< MyOrders () scochn i
To Pay To Ship To Receive To Review°
KZ Official Store > Delivered
h 21 Aug-Your package has been 5
**%  delivered.Recipient: Left at doorstep
L} — KZ ESX 10th Anniversary Special Metal

Wired Headphones 12MM Oversized Dy...

Color Family:SILVER WITH MIC
RS )

RM78.00 Qty: 1

Total(1 Item): RM76.22

/ \\ rd " %
( Buyagain ) ( ToReview )
L ¥ N P

@ Just for You

oo foben I¥ FLASH SALE
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WHY NEW PRODUCT LAUNCHER? ‘Q'

New Product
Launcher

Worry less about competition

Gain More Lesser High Intent
e _op dis ore . . Data Transparency
Visibility competition Audience Targeting
Pl : i Target high intent Detailed :
A Protectedbidding : : Onlypaywhen : : audiences via : : performance report :
Unlock exclusive . /o Pl £ :
lacements environmentfor : products are i i searchkeywords & : : acrosspromoted
P your new products | i clicked i i audience targeting products and
P P features placements

oooooooooo
,,,,,,,,,,,,,,,
------------------------------------------------------------------------------------------------------------------------------------------------------------------------
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5 MINS EASY SET UP -

New Product
Launcher

Marketing Center > Sponsored Solutions > New Product Launcher: New Campaign

Lazada Overview Sponsored Discovery Sponsored Affiliate New Product Launcher Sponsored Media Reports & Insights Tools and Settings
Seller Center

Step 1& 2: Select ‘Sponsored
Products » Al DriveSales | Generate Traffic SOIUtion’ under Mdrketing Center.

Ord
aers v d Sponsored Discovery (7) A New Product Launcher () a ¥  Sponsored Affiliate (7)
\'J Boost your products in search & - Boost your new products in the Lazada app Q Boost your products by KOL, cashback and top
@ Marketing Center - recommendations on the Lazada app apps outside Lazada
.
Campaign (® New Campaign [ Management (@ New Campaign [ Management [#3 Management ste p 3: C reG te ¢ N ew ca m pa Ig n ’ fo r
Promotions
New Product Launcher

Traffic Tools 2 Performance More Data Insights 3 m Survey : Admin
Sponsored Solutions Combined overview of all Sponsored Solutions (Sponsored Discovery, Sponsored Display, Sponsored Affiliate)
LazLive Spend (MYR) Visits Account Balance Details »
Insights For You
Data Insight v 19 64 i Top up credit @ & @
Week over Week % Week over Week % () 16 Potential unique store visitors 1o be led to your store Go R 0
Shop Privilege o Orders GMV (MYR) () 1 Campaigns are running out of budget Go
@ Creatives to optimize - use automated creatives Go /A OUT OF BALANCE
5 271 ‘Your campaigns have stopped running as
Leam and Grow M Week over Week cek over Week you are currently out of balance. Top up now
Week over Week % Week over Week %

10 continue running your campaigns.
Engagement Center ~

Store o Master Sponsored Solutions
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5 MINS EASY SET UP ‘Q’

New Product
Launcher

Marketing Center > Sponsored Solutions > New Product Launcher: New Campaign

Choose Campaign Mode For Your New Products () step 4: Se I eCt cam pd ig n mOde =
@ Become High Potential Items Test Mode  Get First Orders (a) I ncu bate mode: Boost yo u r n eW

Boost your new products' sales to become high potential new Boost traffic to your new products to get first orders for quick market

products in your product category l‘i:ie:;: :T;:-The campaign duration will be fixed once the p ro d u CtS to be CO m e h ig h p Ote nt i G | n eW
products

(b) Test mode: Boost traffic to your new
products to get first orders

Select New Products ©

Filters Excellent Product Score Joined Free Shipping Configured Voucher

—
B 10 Product Name e Stock Retail Price Product Insights O

.
e ook s Brodutscore 0 Excllet Step 5 & 6: Select new products with

ID: 3118 123357 ) Promotion Tools @ Free Shipping @ Voucher @

excellent product score

(READY STOCK) Teapot Collecti . .
. on Single Unit ITREEE%{::[JMOC:.G..1 350 MYR 49 Product Score @ Exeellent

ID: 3118037611 Promotion Tools @ Free Shipping @  Voucher @

s
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5 MINS EASY SET UP ‘-Q’

New Product
Launcher

Marketing Center > Sponsored Solutions > New Product Launcher: New Campaign

Edit Duration x Step 7 & 8: Choose between 30, 60 or 90

Campaign Settings — days for campaign duration.

Based on your selection of the Campaign Mode and new products, the

- " [ 2022-08-01
Campaign Name 7 Campaign Duratio
NPL 2022-08-01 12:07:20 £ No End Date £ Campaign Duration

No End Date 30 days 60 days 90 days

Step 9 & 10: Set daily budget.
Automated Creatives @ Bid Price @

Smar Teplate £ Smar Cot ofects ERTTRENE TRI DS (Min budget is based on number of
concel products selected, for instance 10 products
= Min budget RMIO)

Campaign Settings Edit Daily Budget @

Based on your selection of the Campaign Mode and new products, the below smart campaign settings are recommend

MYR ‘ 10 |
Campaign Name Campaign Duration Daily Budget
NPL 2022-08-01 13:46:01 £ No End Date £ MYR 10 £

@ Minimum budget starts at 10 and the maximum budget
allowed is 100,000.

Automated Creatives () Bid Price (O

Smart Template £ Smart Cost-effective Bidding
Cancel Confirm
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N
ABOUT SPONSORED DISCOVERY e

WHAT is Sponsored Discovery?

Sponsored
Discovery

-
S o= / i )
< (\ _) Lipstick ) o= < KQ anti slip yoga mat towel ) @ .ng "@ ( ) yoga mat towel anti slip - yoga t. @

Best Match¢h Top Sales®  Pricel Y Filter verview Reviews Product Details | Recommendations . . .
T For You Coins Deals Lowest Price Free Shig >
49 Free Shipping ® Lazmall 3 Preferred ¥ Lowes ¢ Just For You « Pe
U] SAL "/
H<HO 200 gram
44
pan
FREE
’ N 5. ;
-TRAVEL CARRY BAG X1 l il T
EVERY 43.9 553 AP 1 ol

AQOYI [SP38] 185¢cm Extra Lifesta 1 Piece 200g EVA Home Yoga Mat Towel

N

HKHO 1pcs Tattielove [On Thick Upgrade Widenin... Yoga Brick Yoga Block P... RAVEL CARRY BAG " Sweat Absorbing Anti-sl...
Squeeze Inté Makétf sale] Selllng. Matff Yelv... RM27.70 =80% RMG.71 “88¥% J  RM33.91RM50.50 -43
RM3.20 RMb6:06 -36 RM'I.Z»OfM 321 -63 e 'S %ngA?YlT[r?PEB] %
R os)=gednad; 4.9 (28) - 120 Sold 4.9 (275) - 2.4k Sold e G 5.0 - 5 sold

47 (57) - 459 sold 55 ! RM27.70 rRM69:86 -60 Olersca “n: P
m— e g | GEWuon A Pink megaphone
) Top & Selling in Lipsti... \@y = 4.9 (28) - 120 sold o

66 - nconr

LUSCIOUS LIPS SET
RM130

icon on product listing
indicates Sponsored
Discoviry slot.

SAVE
% )

Ready stock TPE Yog [ [1-9 June]
% | EEVED HKHO Matte Mat with Position Line N... Lancome L'‘Absolu R 7N
Lipstick 17 Colors La...

——— it o i o RM29.90 RM79.00 RM130.00
[1-9 June] A 49122) 45,(148) RM19.90 RAM39.96 -50%
Lancome L'Absolu Rou... '4’8 14,4018 00 CORE m[ Salamba Spezial Yoga Ma
- +SEWED LOCK DESIGN ‘ -m
RM130.00 Overseas +TEAR RESISTANT RM120.00 '4'7 .

4.8 (149) - 464 sold

.7 (5558) - 9,999+ so...
7 Selling in Lipsti... Add to Cart 4.9 (17) 93 sold ohc
) Kuala Lul
Store Chat ;

1 Good Reviews...

I I
& Placement on {7} R Placemendt otp {?} Placement on
Spsc;r;sr?:r:d “Search Result” Sponsored ecommenaadtions Sponsored Homepoge s “For You”

page Preducts 7 > product details Products tab

® Lazada South East Asia Pte Ltd, [2022] page . Lazada University



WHY SPONSORED DISCOVERY?

Expected 6.4x sales uplift!

@| [it
|

Platform Integrated
Wide Visibility Campaign Delivery

------------------------------------
. .,

------------------------------------
03 .,

Best results across
Lazada’s
placements

Gain more visibility
with Lazada’s
shoppers

.......
--------------------------------------------------------------------
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*

Smart Campaign
Management

---------------------------------
o .,
. .

Automated product

& keyword
selection

. o
-----------------------------------

R
|

Pay for Results

---------------------------------
o .,
. .

Only pay when
products are
clicked

N o
-----------------------------------

audience targeting

@

Sponsored
Discovery

Data Transparency

High Intent
Audience Targeting

------------------------------------------------------------------------
""""

Detailed :

i performance report :

! across promoted i
products and
placements

Target high intent
audiences via :
search keywords & :

features

] . . .
. . -
----------------------------------------------------------------------
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SPONSORED

Sellers pay for each valid
clicks on promoted ads.

@

Increase bids on Sponsored
store visitors OR (6) Shopper Discovery
D I SCOVE RY in-market clicks product
audiences \/
CAMPAIGN for similar
Focus on product products.
that are trendin a
JOU RN EY in sales, high ing (4) Bid higher
stock, new V
arrivals.
(2) Select product
\V/
/\
(7) Customer makes
a purchase

Seller set a daily budget,
can pause/adjust
anytime

(1) Create Sponsored
Discovery campaign
\V%

4
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/\

— (5) Top up
t

(3) Decide gecoun
keywords Top up Vio

store earnings

Sellers are strongly or credit card

recommended to use
Lazada recommended
keywords shown.

Sellers can view the units
sold from “promoted
product” in system.
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5 MINS EASY SET UP

Marketing Center > Sponsored Solutions > New Campaign (Automated Campaign)

” Lazada

Seller Center

Products

Orders

Overview Sponsored Discovery Sponsored Affiliate Reports &

Sponsored Solutions » Overview

v

@ Marketing Center «

Campaign @@
Promotions

Traffic Tools

Sponsored Solutions

@

Data Insight

Lazada Program

Learn and Grow

Engagement Center

Store

Finance

Support

My Account

Overview

From 23 May 2022,
as separate line ite

Sponsored Solutions

Sponsored Discovery K53

‘ . ; Sponsored Search and Sponsored Products are merging into
ach more shoppers and promote your

ada Search Result Page and

on Product Details Page

New Campaign anagement
Tools and Settings
Account Management Account Balance Change History
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General settings

Campaign Name @
Campaign_2022_06_11_20:07 25/100

Campaign Objective ©

Traffic

Increase the number of clicks to your product details page.

© Sales

Increase your store's sales

P

Placements ©

Promoted Products may appear on Lazada Search Result Page and/or Recommendations se

your promoted products may be shown on ALL placements.(® Learn more

Hide Placements a
© Al Sponsored Search ® Sponsored Products @

Campaign Type @

ction on Product Details Page. By default

o AUTOMATED

the best performance for your objective.

Set up your campaigns, start promoting in minutes, and optimize your campaigns automatically in real-time to drive

Standard

Set up your campaigns, optimize, experiment, and control certain settings to ac

‘hieve

speci’

fic goa

s

@

Sponsored
Discovery

Step 1 & 2: Select ‘Sponsored Solution’
under Marketing Center.

Step 3: Create ‘New Campaign’ for
Sponsored Discovery.

Step 4: Enter your campaign name.
Step 5: Select campaign objective:-
(a) Sales: Maximize sales

(b) Traffic: Maximize product visibility

Step 6: Select ‘All’ under placements for
your promoted product to reach search
results page & similar product pages

Step 7: Select ‘Automated’ campaign type
which sets bids and keywords automatically
for higher sales based on set budget

. Lazada University



5 MINS EASY SET UP

Marketing Center > Sponsored Solutions > New Campaign (Automated Campaign)

Campaign Budget and Schedule

You can now bid on First Search Slot! = ™"

Daily Budget O Average 2X traffic and 6.4X sales uplift @ﬁ

ap into First Search Slot by increasing your budget R
MYR | 100 R

(® Minimum budget starts at MYR 4 and the maximum budget allowed is MYR 100,000.

Set Maximum Bid Price «

Start Date

11/06/2022

Set End Date (Optional) »

Product Selection
Choose how you would like to add products into this campaign:
O
© Automated Standard
Not sure which products to select? Select | want to select products manually from my
this option to let Lazada automatically pick store. (® Learn more

products from your store. Your promoted
products may change daily as we optimize

towards the best performing products for

you. (® Learn more

N

Show Option Cancel Back

© Lazada South East Asia Pte Ltd, [2022]

&

Sponsored
Discovery

Step 8: Set daily budget to run for whole day

Tip: You can start with RM100/day to make sure
you won’t miss any traffic

Step 9: Sets campaign starts date

Step 10 & 11: Go for ‘automated’ product
selection for system to pick the products
automatically to optimize the best performing
products for your campaign

Tip: Automated product selection is
only available for one campaign

. Lazada University



5 MINS EASY SET UP

Marketing Center > Sponsored Solutions > New Campaign (Automated Campaign)

Creatives
Enable automatic creatives improvements ()

Let Lazada automatically optimise towards the best performing creative from your existing product image set.

Campaign Settings i edit

Campaign Name Campaign Objective Placements Campaign Type

Campaign_2022_06_11_20:11 Sales All AUTOMATED

Budget Duration

50

Maximum Bid Price

Cost-effective Bidding: Let Lazada
2022-06-11-No End Date automatically set cost-effective bid prices for
you

Cancel

© Lazada South East Asia Pte Ltd, [2022]

&

Sponsored
Discovery

Step 12: Enable automatic creative
improvements to allow the system to optimize
the best performing creative from your existing
product images.

Step 13: Click next to proceed

. Lazada University



&
DIFFERENT CAMPAIGN OBJECTIVE FOR

Sponsored

DIFFERENT RESULTS

OR seller can select “All” to gain both traffic and sales!

OBJECTIVE TRAFFIC SALES

Seller wants to maximize clicks within a specific Seller wants to get the most sales within a
When to use .

budget. specific budget.

Seller’s ad will be shown to customers who are stelles o vl e San it EUEEmEns 1 el
How it works likely to click the ad (Sponsored Search) likely to click AND likely to buy the product

y P : (Sponsored Products).

Helps you get the lowest cost-per-click (CPC).

Results Helps you get the lowest cost-per-sale (CPS)
*Higher traffic to seller’'s product/store but not and a higher return on investment (ROI).
necessarily higher sales.

Placements Recommended: Set by default “All” to
Promoted Products may appear on Lazada Search Result Page and/or Recommendations section on Product Details Page. By default, get yo ur OdS S hown on aII p Iace me nts-
your promoted products may be shown on ALL placements.(® Learn more

Hide Placements a

O Al Sponsored Search @ Sponsored Products @
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N
TIPS FOR HIGHER ROI! <

Follow optimized settings for the highest ROI: Proven from actual seller accounts!

Creating New Campaign Editing Existing Campaign

Campaign Objective © ) !! CAMPAIGN OBJECTIVE el
Traffic

Increase the number of clicks to your product

Sponsored
Discovery

details page

© Sales il
Increase your store's sales ‘ ROI uplift +45% B

for “SALES” setting

Placements ¢

Promoted Products may appear on Lazada Search Result Page and/or Recommendations section on Product Details Page. By default,

(2) PLACEMENT
your promoted products may be shown on ALL placements & Learn more
Hide Placements a ROI Up“ft +65%

“ ” . Reports
O Al Sponsored Search ® Sponsored Products ® fOf' AI—I— setti ng ) B

Campaign Type

Wi 3) CAMPAIGN TYPE

Standard ROI Up”ft +480%
Ent ‘\z,'—:‘. c pes .‘X-: — u get more sales by avtomatically adjusting your manual bids for clicks that seem for “Automoted ” Settlng

Product Selection

Choose how you would like to add products into this campai

e P 4) PRODUCT SELECTION

ROI uplift +84%
for “Automated” setting

R S LI R e S e e T N L7
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TIPS FOR HIGHER ROI!

ROI = Return on Investment. Measures the revenue generated from cost spent on LSS.

@

Sponsored
Discovery

Sponsored Discovery

Performance Overview

£ Mobile APP

From 23 May 2022, Lazada Sponsored Solutions will be showing taxes

as separate line items for top-ups, post-paid credits, and more.

Issues Running out of balance Top Up

Spend @

MYR 76.08
vs Previous Period ()
Store Units Sold (D
72

vs Previous Period @

Spend

Impressions (@ Clicks @
4,082 326
+46.28% vs Previous Period (D) -33.64% vs Previous Period (1)
Store Revenue (D) CPC D
MYR 1,842.57 0.23
+8047%  vs Previous Period () +8426%  vs Previous Period ()
o7/ 19/05/2022
Hide Trend &

CR@
7.99%

+23.95% vs Previous Period @

Details »
() Real-time data serves as a reference for how your campaigns are performing. Qur system will check the clicks to ensure all clicks are valid and update the reporting every hour and at the end
of the day. You will not be charged for the non-valid clicks. Note that you might see spending on the next day if the clicks happen close to the next day.

+86.68%

Store ROI (D
24.22

+15.00% vs Previous Period @

+25.95%

25/05/2022

240
200
160

120

Impressions

(9 01/05/2022 - 31/05/2022

‘ Find out more

Account Balance Details >
Top up credit (¢ @
wmvr 8.51

/\ RUNNING OUT OF BALANCE

Your campaigns will stop running
soon as your account is running out
of balance. Top up now to avoid any
disruptions to your campaigns.

Top Up

Voucher () @ o

wmyr 0

3l

Notes:

(1) How to find your ROI: Sponsored Solution > Sponsored Discovery > Select time period on the top right > ROl over the period.
(2) Ensure store ROI > 10 = Indicates healthy store performance (RM10 return for every RM1 spent)
(3) Run your campaign for at least 2 weeks in order to have sufficient data for campaign performance analysis.

. Lazada University
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ABOUT SPONSORED AFFILIATE

What is Sponsored Affiliate?

facebook Qo
Home  Community Posts Videos Photos
|, Leesharing
"T7h-Q

BRI ENMABINAFQ! ERDHEGHIMH!
2T IRAENKE: https:/finvol.co/clb5ht2

RABNKERET! PRDE—Q, BITER—
a, RERNE, ARRKRA, AIEXZA~

BBEAFERABIMNAE, TRENTHERD
Lazada 8} Shopee I3~

aBOVINIIY &S

fLazada: https://invol.co/clb5ht2

oQv -

Liked by kongsoon80 and others

fatfoodbeast “To choose to love is to take a risk" -
Dolly Alderton

Mialinme i all fav v mas faind laia | A ARCAACDIA

h QA ® © &

N

Qv :

Liked by kongsoon80 and others

fatfoodbeast "To choose to love is to take a risk" -
Dolly Alderton

Risking it all for our new found love, LA CREMERIA
Chocolate Brownie Fudge. Itis SO WORTH IT!

To all Chocoholics, INDULGE your eyes on these
velvety chocolate ice cream with lightly salted fudge.
The rich dark chocolate coating with brownie toppings
are to die for.

This amazing ice cream comes with an eco-friendly
paper packaging. So, remember to dispose the
packaging responsibly after you satisfy your chocolate
craving.

A truly worthy treat for any time of the day!

Enough of serenading. Grab your own LA CREMERIA
CHOCOLATE BROWNIE FUDGE from the nearest
stores or for hassle free, click on the link below!

2) Lazada: https:/fbit.ly/
LazadaLACREMERIAChocolateBrownie

Go get yours today & let us know your thoughts!

#LACREMERIA #ChocolateBrownie
@nestleicecream.my

16 March

Sponsored
Affiliate

iprice ¢°

LAZADA ADA

. Lazada X

Lazada

1% Zemia
rMgo Grab Up To 71% + RM80 OFF <«
opp Lazada Voucher On Tefal 'a'énm RMQ 90

LazMall

79 Home > Coupons
COLLECT VOUCHER Exclusive Sales, Promotions &... ¥
0 N S |TE Top Stores
) Iorton e
Go to the Lazada and paste the code at Dell Norton Lazada
checkout
offer: 71% + RMB0 OFF ;
Expiry: 17 June 2022 & foodpanda ZALORA
Minimum Spend: RM400
Customer Type: All Customers foodpanda Zalora
powered by STRAITSTIVES IPFiC@C ; :
P rabFood  jHerb
Watsons Malaysia GrabFood iHerb
)l
Gr@@ malaysia?® || OOK
Grab Malaysia Airlines Klook
Caa All Stnrac ~
AA & vouchers.nst.com.my ] AA 8 iprice.my &
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WHY SPONSORED AFFILIATE?

Guaranteed return: Pay-per-sale!

{ pte

—

A

Access

Set upinless than
5 minutes

------------------------------------
. Yo
o G

Only pay for
sales conversion

------------------------------------
. Yo
R G

Intelligent fraud
detection

------------------------------------
* Yo
R G

Lazada’s Affiliate

------------------------------------
““““
0‘ .

N

Sponsored
Affiliate

Grow brand
presence

------------------------------------
““““
0‘ .

i+ Ourin-house

: system detects
fraudulent orders,
ensuring your sales :

are genuine.

o
......
....................................

© Lazada South East Asia Pte Ltd, [2022]

.
.
-----

Make efficient
investment where
seller can control
the ROl on their
store.

No upfront
payment, fees
deducted from
seller’s store
earnings

Set ‘Storewide

Commission Rate’. i

Add ‘Additional
Product
Commission’ to

maximize exposure

and sales of

selected products.

g o
a R
-----------------------------------

Leverage on

Lazada’s extensive

affiliates network

across 6 countries.

Partner with
cashback apps,
influencers,
content creators
and high traffic
apps and
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{« Increase store

visibility in the
diverse digital
space.

.
.
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SPONSORED oo on i S
Sponsored Affiliate Sﬁ?ﬁﬁgzzd

AFFILIATE creatvestiom 3y
Affiliate’s site and ox

CAM PAIGN lands on your

Lazada store

J o U RN EY Promotes your (4) Shoppers

store deals, send
traffic to your A\
Lazada store

(2) Affiliates
\V/

\/

/\

(7) Shoppers

Continue to search products,
browse social media,
websites.

Set up Sponsored
Affiliate campaign with
attractive commission

/\

——rates——
(1) You PN (5) Shoppers
hd (3) Shoppers Buy your
products and

Seqrclzh pro.duc’lcs, brou(se rectivetife
social media, blogs, price order

comparison sites, . :
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Sponsored
Affiliate

5 MINS EASY SET UP

Marketing Center > Sponsored Solutions > Sponsored Affiliate: New Campaign

o Iéqzqdq ()verﬂ Sponsored Discovery  Sponsored Affiliate Reports & Insights Tools and Settings Sponsored Afﬁ]iﬂte Setup ste p 1 & 2: S e I eCt ‘s po nsored
eller Center . .
0 Solution’ under ‘Marketing Center’.

Sponsored Solutions » Overview
Campaign

Settings

Products

Overview

Orders

From 23 May 2022, Lazada Sponsored Solutions will be show

) as separate line items for top-ups, post-paid credits, and mor¢ step 3: Creqte ‘New Cq mpqig n’ for
- Sponsored Affiliate.

General Settings

Sponsored Solutions
Traffic Tools
Start Date
Sponsored Selutions
P Sponsored Discovery BT » Sponsored Affiliate [5753

°
Data Insight o ‘ v ‘ Sponsored Search and Sponsored Products are Drive sales for your store with Lazada's affiliate partners and in- 2022-06-12 ste p 4 & 5: S ets ca m pq Ig n stq rt a n d

app placements at a guaranteed ROL.

° Marketing Center

Sponsored Discovery. Reach more shoppers

products easily across Lazada Search Result Page and

Hide End Date e d date
Lazada Program v Recommendations section on Product Details Page, ; ' n

Create Campaign
paig End Date-(Optional)

Learn and Grow v .
New Campaign Management
© NoEndDate

Engagement Center v

Store v Set End Date
Tools and Settings

Finance ~

Support o Account Management Account Balance Change History Terms and Conditions

My Account v
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5 MINS EASY SET UP S

Sponsored

Affiliate
Marketing Center > Sponsored Solutions > Sponsored Affiliate: New Campaign

Storewide Base Commission Rate (1)

Category Storewide Base Commission Rate

Py ’ . ° Step 6: Set storewide base commission rate
comdoot | |2 (Standard rate: 4%)

ng

Ba‘gs and Tra P

Show More (1) ~ Step 7: Submit your campaign

General Settings & Edit
Schedule
2022-06-12~No Limit

Storewide Base Commission Rate ()

Storewide Base Commission

Category
Rate
Beauty 4%
Women's Shoes and
4%
Clothing
Bags and Travel 4%

Cancel Backi
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5 MINS EASY SET UP S

Sponsored
Affiliate

Marketing Center > Sponsored Solutions > Sponsored Affiliate: New Campaign
Optional steps:

Add Creatives

Suggested Creatives

0 Selected Select All Deselect All
a- .
E— OPTIONAL STEPS:

Upoad your own creatives From Suggested Creatives

Step 8: Recommend to upload creatives in
et e e i o i O different sizes for affiliate partners’ usage.

Please view more details in Creative Guidelines

Step 9: Optional for seller to create additional
product commission on top of the base

Cancel Back Next
Additional Product Commission  Detailed Product Additional Commission Bulk Edit + Create Product Commission
Product Name | Product Name Category Al v Brand Name | Brand Name @ Seller SKU | Seller Sk Search

Product Commission
Product Category Effective Commission Rate @ Status Action
Schedule Commission Rate
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Sponsored
Affiliate

SPONSORED AFFILIATE CHARGES

How much do | pay for every sales conversion?

FORMULA:

{ [Sub-total item price - Seller discount - Lazada bonus (total) + Lazada bonus (co-fund)] x Sponsored Affiliate commission rate } x 6% SST

SCENARIO:

. mem P
Sub-total item price RM 1,541.00
Seller discount (Flexi combo) RM 770.50
Seller discount voucher (Buy RM 1,500 enjoy 20% off) RM 308.50
Lazada bonus (total) RM 135.00
Lazada bonus (Lazada co-fund 40%) RM 54.00

Q: How much is the Sponsored Affiliate charges for this order?

A:{[RM1,541.00 - RM 770.50 - RM 308.50 - RM 135.00 + RM 54.00] x 4% commission rate } + 6% SST
= { [RM 381.00] x 4% commission rate } + 6% SST
= RM16.15

———————————————————————————————————————————————————————————————————————————————————————————————————————————————————————————————————————————————————

N — -

Note:
@ 1. ‘Payment fee’ & ‘2% commission fee’ is excluded from the calculation formula.
2. Minimum storewide base commission rate: 4%

© Lazada South East Asia Pte Ltd, [2022] . quqdq UniverSity



TABLE OF
CONTENTS

© Lazada South East Asia Pte Ltd, [2022]

01

Overview: Sponsored
Solution

03

About Sponsored
Discovery

05

Prepaid solution:
Sponsored Discovery
and NPL

02

About New Product
Launcher (NPL)

04

About Sponsored
Affiliate

06

Appendix

. Lazada



PREPAID SOLUTION: SPONSORED DISCOVERY

AND NEW PRODUCT LAUNCHER

Marketing Center > Sponsored Solutions > Top up

Account Balance Details >
Top up credit @O {:}
Mmyr ()

& OUT OF BALANCE

Your campaigns have stopped
running as you are currently out of
balance. Top up now to continue
running your campaigns.

Voucher (0 {-:} o

wmyr

Seller needs to top-up credit
first before start the campaign,
this can be done in multiple
ways:

1. Deduct from store earnings

2. Top up via online banking,
credit card, Touch ‘n Go

© Lazada South East Asia Pte Ltd, [2022]

Top Up

Manual Top-Up

Auto Top-Up > @)

Option 1)
Condition ‘When top up credit balance falls below
Top-up Top Up
Amount he minimur t
Top up (amount added to your account balance) MYR 50
VAT (6%) (D MYR 3
Total (Including Tax MYR 53
e ————
plion Z(j
Condition Weekly
Mon | Tue | Wed Thur Fri | Sat | Sun
Top-up Top Up
Amount
Top up (amount added to your account balance) MYR 50
VAT (6%) © MYR 3
Total (Including Tax) MYR 53

2 OPTIONS under auto top-up:

Option 1: Top up seller account automatically
when the credit balance threshold falls below
desired amount.

Option 2: Weekly top up

Top Up
)
MYR 20 MyYR 50 Myr 100
MYR 200 MYR 600
p (amount added MYR 50
656) © MYR 2
Ind] MYR 53

2. Select Payment Method

-]

Other payment methods
vsa €2 [ W

Note:

a MYRS3

1. Auto top-up utilizes the earnings available

from your store.

2. If seller’s store earnings is insufficient, auto
top-up feature will re-try every 2 hours until
your top-up is successful.
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APPENDIX

BID PRICE

Bid price you placed during the ad set-up: The cost-per-click.
You may choose to enter a specific bid price, or let the Automated

algorithm decide it for you (best practice).

EST. ACTION RATES

The probability of the customer clicking or buying the product,
based on past purchase and browsing behaviours.
(Determined by Lazada algorithm)

How does the

scoring works?

AD QUALITY

Overall ad quality (Image, description, keyword, product relevance
etc)
(Determined by Lazada algorithm)
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SUMMARY

Know your objective(s) before utilizing the tools available.

For New Product Launcher and Sponsored Discovery, you will only need to pay if
customer clicks the ad.

For Sponsored Affiliate, you will only be charged when customer purchased item

from your store.

Set auto top-up to ensure your store/product gets the spotlight on Sponsored
Discovery.
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“This material is subject to copyright and shall not be reproduced, republished, uploaded, posted, transmitted or otherwise distributed in any way, without the prior written permission of Lazada South East
Asia Pte Ltd.Such permission shall be deemed if (1) You provide a source backlink to the URL on which this material is found; and (2) You place the following credit on the website containing the material: "©
Lazada South East Asia Pte Ltd, [2022]"



